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Introduction
S

Cosmetics

The Indian cosmetic industry has seen rapid strides over the
past few years. With the development of cosmetic industry in
the country, there has been influx of many international
brands. The entry of more number of cosmetic brands in the
Indian market has also been provoked by growing demand of
branded products among people due to aggressive advertising
strategies of players coupled with immense western influence.
New product launches catering to consumers’ growing

requirements are also fuelling growth in the industry, carving

bright prospects for the industry in the future.
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In that time the range of cosmetic and beauty products in India
has widened tremendously. Beauty products manufacturers in
India mostly cater to the great demand for cosmetics and
toiletries that fall into the low or medium-price categories as the
greatest demand in India has always been for these economically

priced products.

However, in recent years in the cosmetics market India
competitors have begun to manufacture products to cater to an

International need.
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For instance, herbal cosmetics from India have a great demand
in the overseas market and many cosmetic products that are
manufactured in India today are supplied to international
suppliers of branded cosmetics products. New facts that have
been unveiled by a series of cosmetics business market analysis
India reveal that many International companies are now
outsourcing cosmetics to India and that the industry of
cosmetic products India is growing at an average rate of almost
twenty percent annually. This increase is attributed to two
main factors. The first being the increase for the demand in
Indian cost-effective products and the second being the

increased purchasing power of the average Indian.

—ri
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India Cosmetics market is projected to grow at a CAGR of over
6% during 2017-2022. Increasing demand from youth
population, increasing adoption of western culture & lifestyle
and increasing number of beauty salons are aiding India
cosmetics market. Moreover, increasing per capita expenditure
personal appearance and growth in beauty and cosmetics
market are some of the other factors expected to propel demand

for cosmetic market over the next five years.
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The market size of India's beauty cosmetics and grooming is
expected to touch $35 billion by. The Indian cosmetics industry is
majorly categorised into skin care, hair care, oral care, fragrances,

and colour cosmetics segments.

The cosmetics and beauty market in India has observed continued
and sustained growth over the years due to a beauty conscious
female population and the emergence of the metro-sexual male.
Several other factors such as surging disposable income, rising
awareness levels towards maintaining prolonged beauty, evolving
lifestyle, changes in the taste and preference, emergence of online
shopping model, and development of the distribution channel have

continued to further bolster the demand and supply of the

products.
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Growth in the market is anticipated on account of increasing
per capita income, rising urban middle-class population and the
growing desire among women to look alluring. Further, due to
increasing distribution in small cities of the country, the
market is registering high demand from tier II and tier III cities
as well. Cosmetic products are no more restricted to being used
on special occasions, and are gaining prominence as part of
women’s daily regimen. For instance, an increasing number of
women in the country are adopting anti-ageing creams as a

daily skincare product.
%
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India women’s cosmetic market is an emerging market with high
growth potential. Continuous product improvements and
introduction of new products, coupled with increasing awareness of
cosmetic products among the female population, are expected to
surge the demand for women’s cosmetics in the country over the
forecast period. Rising western influence and promotional activities
featuring female celebrities are other factors spurring growth in the

market.

“Owing to the rising desire amongst Indian women to be financially
independent, there has been more than 10% increase in the number
of working women in India over the last four decades. High
disposable income and changing lifestyle pattern among women is

anticipated to intensify the opportunities for women’s cosmetic

players operating in the country.
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Global cosmetics market is expected to garner $429.8 billion by
2022, registering a CAGR of 4.3% during the forecast period
2016-2022. Cosmetics Market (makeup or beauty products) are
mixture of chemical generally used to enhance the appearance
or odor of the human body. Sun care, skin care, hair care,
deodorants, makeup and color cosmetics, and fragrances are
some of the cosmetics products that are predominantly
available and wused by individuals. Retail stores including
supermarkets, exclusive brand outlets, and specialty stores

amongst others are the major distribution channels, with

online channels gaining popularity among consumers.
i
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There is a considerable rise in disposable incomes over the past
decade. The growth in global economies, changing lifestyles,
rising demands of skin and sun care products due to varying
climatic conditions encourages the growth of the market for
cosmetics. A shift of preference towards natural and organic
beauty products, particularly in U.S. and European countries,
fosters the growth of the cosmetics market. Rising demand for
natural, herbal and organic beauty products creates potential

opportunities for manufacturers to innovate and develop new

products in accordance to consumer preferences.
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Changing Lifestyles

Improvement in the current lifestyles of the individuals is
majorly affecting the cosmetics market. Consumers have now
become more conscious regarding the usage of cosmetics in
their daily life in an effort to step up their style quotient and
overall personality. Cosmetics play an important role in
enhancing one’s inherent beauty and physical features. Men are
also increasingly using cosmetics in their daily routine
including various types of fragrances and deodorants. This

growing demand of cosmetic products has in turn led to the

growth of cosmetics market across the world.
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Top Winning Strategies in World Cosmetics Market
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The Indian pharmaceuticals market is the third largest in
terms of volume and thirteenth largest in terms of value, and it
accounts for 20 per cent in the volume terms and 1.4 per cent
in value terms of the Global Pharmaceutical Industry. India is
the largest provider of generic drugs globally with the Indian
generics accounting for 20 per cent of global exports in terms
of volume. Of late, consolidation has become an important

characteristic of the Indian pharmaceutical market as the

industry is highly fragmented.

S
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India enjoys an important position in the global
pharmaceuticals sector. The country also has a large pool of
scientists and engineers who have the potential to steer the
industry ahead to an even higher level. Presently over 80 per
cent of the antiretroviral drugs used globally to combat AIDS
(Acquired Immuno Deficiency Syndrome) are supplied by Indian

pharmaceutical firms.

The Indian pharma industry, which is expected to grow over 15
per cent per annum between 2015 and 2020, will outperform
the global pharma industry, which is set to grow at an annual

rate of 5 per cent between the same periods.
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The market is expected to grow to US$ 55 billion by 2020,
thereby emerging as the sixth largest pharmaceutical market
globally by absolute size. Branded generics dominate the
pharmaceuticals market, constituting nearly 80 per cent of the
market share (in terms of revenues). The sector is expected to

generate 58,000 additional job opportunities by the year 2025. *

India’s pharmaceutical exports stood at US$ 16.4 billion in
2016-17 and are expected to grow by 30 per cent over the next
three years to reach US$ 20 billion by 2020.
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Factors contributing to the growth of the Pharmaceutical

Market:

India today has the distinction of producing high quality generic
medicines that are sold around the world. Further, India is
poised to be one of the fastest growing pharmaceutical markets
in the world. The following factors have fuelled the growth for

the drugs and pharmaceutical market:

e The growing population of over a billion;
e A huge patient base;
e Increasing incomes;

o Improving healthcare infrastructure;

‘U
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e An increase in lifestyle-related diseases such as diabetes,
cardiovascular diseases, and central nervous system;

e Penetration of health insurance;

o Adoption of patented products;

o Patent expiries and aging population in the US, Europe, and

Japan.

India accounts for 20% of global exports in generics. In FY16,
India exported pharmaceutical products worth $16.89 billion,
with the number expected to reach $40 billion by 2020.
Pharma exports in India grew at 9.44% in FY16 and are

expected to register double digit growth in FY17.

‘U
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Cleaners

India Household Cleaning Market Outlook, 2021, the overall
market for household cleaning is anticipated to grow with a

CAGR of 22.74% in the next five years.

In utensil cleaning category, dishwashing bars dominate market
revenues, followed by liquid cleaners whereas dishwashing paste
has negligible contribution. Consumers in urban areas are now
upgrading to dishwashing liquids which are expected to register
robust growth in the forecast period. Powder based utensil

cleaners are now set to diminish from the market.

R
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The surface cleaning market is growing mainly because of rising
awareness about brands due to heavy promotion by leading
companies. Floor cleaners dominate category revenues, followed
by specialized and multi-purpose cleaners. Surface cleaners are
targeted mainly at urban households and thus are more popular

in urban markets.

Growing awareness regarding home cleanliness and the need for
disinfection is expected to fuel the demand for household
cleaning products. Moreover, increase in disposable income
coupled with rising focus on child health has positively affected

the cleaning products demand in India.

| "
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Moreover, household cleaning brands have concise advertising
campaigns, which have helped them build a strong presence in
urban Indian cities. As consumers seek to elevate their overall
sense of well-being, the market is witnessing a growing
prevalence for products with different fragrance. Adding to this,
complex lifestyles have left consumers with little or no time to
clean their homes, and this trend is anticipated to augment
immense demand for convenient and more effective products.
Improved living standards will further drive consumers to opt for
premium priced and aesthetically appealing cleansers over the

next five years.
i
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The global market for household cleaners has witnessed growth
at a steady pace in the past few years. The market has
continued to gain significant profits across mature markets
such as North America and Europe while also seeing
encouraging growth across unconventional markets such as Asia
Pacific and Latin America. Factors such as adoption of healthier
lifestyles and the increasing concern for infectious diseases
have been some of the key drivers of the market in the past
years. There has been an increasing trend in the developed and
the developing economies alike regarding the increasing use of

homecare and hygiene products, which is expected to fuel the

global demand for household cleaners.

—F

www.entrepreneurindia.co (anSD



http://www.entrepreneurindia.co/

The increase in commercial use of household cleaners such as
surface deodorizers and fabric refreshers has added to the

demand for household cleaners.

The global household cleaners market was valued at US$

27,468.6 mn in 2015, and is expected to reach US$ 39,400.9 mn

by 2024, in terms of revenue. This will represent a CAGR of
4.1% from 2016 to 2024.
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Soaps

Soaps today are far too sophisticated and are available in a
wide variety of forms for specific end uses. Soaps remove the
dirt from the body and clothes. The soap that is used to wash
the body is called toilet soap or bathing bar. The soap that is
used for washing clothes is called either washing soap or
laundry soap. The important classification of toilet soap are
floating soaps, marbled soaps, medicated soaps and carbolic

soaps.
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India today is one of the largest producers of soaps in the
world. The soap industry in India is at the high growth rate and
many new entrants are planning to launch their product in this
category. The overall soap industry is worth at 60000 crores.
Soaps form the largest pie of the FMCG Market with bathing &
toilet soaps accounting for around 30% of the soap market, by
value. Currently, the soap industry is divided into three

segments namely Premium, Popular and Economy/ Sub

popular.
N
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With increase in disposable incomes, growth in rural demand is
expected to increase because consumers are moving up towards
premium products. Toilet soaps contributing around 30% of the soap
market. The FMCG industry can be divided into organized and
unorganized sector. The size of the organized sector is about Rs.66
billion. The industry has been growing at a CAGR of 4% for the last

three years.

The soap market in India is expected to see moderate growth over the
span of the next few years. An increase in per capita income, increased
awareness amongst the general public regarding the importance of
proper hygiene, and greater investments by key players toward the
research and development of newer and better products are all elements

that will increase the size and boost the value of this industry.

‘Fﬂ
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Detergents

The detergent market is one of the segments of the FMCG
market in India that is in maturity stage and still has high
growth potential. Although, the detergent consumption in India
is less in comparison to the other Asian countries, it is growing
vigorously. The per capita detergent consumption in India is
around 2.7 kg per year. The detergent sector, with its

increasing ability to influence

Due to the increase in population, higher urbanization, spread
of education and rising levels of income and consumption, the

overall growth of the detergent market has been in double digits

from last several years.

L]

www.entrepreneurindia.co (anSD



http://www.entrepreneurindia.co/

The detergent market is mainly concentrated in the wurban
areas but the level of penetration in the rural areas for the past

few years has been astonishing.

The overall market for detergent is growing with a CAGR of
more than 10% from the last five years. Detergents are
available in three forms namely powder detergent, bar
detergent and liquid detergent. Powder detergents are widely
accepted by Indian consumers and dominate the industry. Even

though detergent bars are still used in rural areas, they are fast

disappearing from the market because of ineffectiveness.

.
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The demand for detergents has been growing at an annual
growth rate of 10 to 11 per cent during the past five years.
Where an wurban consumer prefers washing powder and
detergents, a rural consumer is more inclined towards washing
cakes and bars. But, over the last few years, we have seen that
rural consumers are gradually shifting their preferences from

detergent bar to detergent powders.

The contribution of rural markets in the FMCG sector is growing
faster than wurban markets. Powered with an incremental
increase with better employment opportunities, rural
consumers are upgrading their lifestyle with shifting
preferences from non-branded and local product to the branded

ones.

.
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At present, the size of the Indian FMCG market is estimated to
be Rs 125,000 crore and is growing at the rate of 12 per cent
yearly. The sector is expected to grow by up to 17 per cent

annually to touch Rs 400,000 crore by 2020.

Liquid laundry detergent is manufactured using several raw
materials such as water softeners, bleach and various enzymes
among others. Liquid laundry detergent is primarily employed
in cleaning laundry and has two major end user segments
namely residential and commercial. The commercial
applications include textile industry, hospitality industry,
laundry services and others. Residential includes its use in

household cleaning.
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The global laundry detergent market size was valued at USD
133.3 billion in 2016. The rising penetration of washing
machines in the developing economies is likely to be key driver
for demand over the forecast period. Furthermore, technological

advancements are also likely to fuel the growth.

The demand for the product in the U.S. is dominated by growing
popularity of liquid products. The U.S. has witnessed

tremendous growth in the use of liquid commodity over powder

merchandise.
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Selected Formulary Book on Cosmetics, Drugs,

Cleaners, Soaps and Detergents

Selected Formulary Book on

Soaps and Detergents

https://goo.gl/fHDPZo

www.entrepreneurindia.co



http://www.entrepreneurindia.co/
https://goo.gl/fHDPZo

About the Book
Author: NPCS Board of Consultants & Engineers
ISBN: 9789381039731
Book Code: ENI315
Indian Price: 1475/ -
1 US$: 150-
Pages: 416
Publisher: Niir Project Consultancy Services
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Cosmetics are linked to the aesthetics of beauty and have been
used for centuries to improve the appearance and enhance
attractiveness. Besides helping us with our personal hygiene,
cosmetics have become vital to our self-esteem and largely
determine how other people treat us and our ability to influence
them. Cosmetic products are segmented into skin care
products, hair care products, color cosmetics, fragrances, etc. A
soap or a detergent is a material which, when dissolved in
water, aids the removal of dirt from a surface. The soap,

detergent product industry is vivacious, varied, creative and

tricky and has the prospective to provide a gratifying career.

*
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The increasing demand for advanced and sophisticated
cosmetics, soaps and detergent is an important driving factor in
the market. The market for soaps & detergents in Asia Pacific is
likely to expand significantly due to the changing lifestyle of
people and growing modernization. Presently, the retail sale
segment generates a larger share of the overall global market
revenue. The distribution channels such as supermarkets,
department stores, pharmacy & drug stores, specialty stores,
beauty salons, Internet retailing, and shopping complexes play

an essential role in meeting the demand for these products.
%
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The book contains processes formulae, plant & machinery
suppliers with their photographs and providing information
regarding manufacturing method of various products. Some of
the fundamentals of the book are cosmetics and drugs, ocean
bathing salt, oxygen bathing salt, medical bathing salts, carlsbad
well, hallein well, sodium thiosulphate plus acid, bath water,
alcoholic sulphur hair lotion, scalp stimulant, hair wave
concentrate, hair setting concentrate, hair fixative cream, hair
fixative perfumes, hair oil, shampoo Powder, cleansers, soaps
and detergents, cleaning skins and leather, glass cleaning, dish
washing powder, stain removers, bleaching agent, soft soap,

laundry soap etc.
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This book will be a mile stone for its readers who are new to

this sector, will also find wuseful for professionals,
entrepreneurs, those studying and researching in this

important area.
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1. COSMETICS AND DRUGS

Pine Needle Bathing Salt
Ocean Bathing Salt
Oxygen Bathing Salt
Medical Bathing Salts
Carlsbad Well
Friedrichshall

Reichenhall

Kreuznach
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Hallein Well

Vichy

Mud Bath Salt

“Saltrate Rodell”

Stimulating Bathing Salt
Effervescent Tablets for Baths
Effervescent Tablets with
Weftting Agents

Steel (Iron) Baths

Sulphur Baths

Sodium Thiosulphate plus
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Sodium Thiosulphate plus

Acid Bath-Water

Bain de |la Parisienne

Carbon Dioxide Baths

Mud Bath

Foot-Bath Powders (or Tablets) with Perborate
Cold Creams

Greaseless Cold Cream

Cold Cream

Glycerin Cold Cream

Triethanolamine Cold Cream

.
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Cleansing Cream
Nourishing Cream

Liquid Nourishing Cream
Non-Irritating Creams
Vanishing Cream
Cleansing Cream

After Shaving Cream
Latherless Shaving Cream
Massage Cream

Massage Preparations

Almond Hand-Cleansing
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Paste

Glycerin Type

Glycerin Jelly for the Handa
Glycerin Honey Jelly
Protective Hand Creams
Cuticle Softener

Skin Cream

“Penetran” Skin Cosmetic
Wrinkle “Removing” Creams
Skin “Food”

Mosquito Repelling Cream

\
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Mosquito Protection Cream
(Non-Greasy)

All Weather Cream

Night Cream (Greasy)
Non-Greasy Cream

Liquid cream

Turtle Oil Cream
Boro-Glycerin Lanolin
Cream

Menthol Cream

Lemon Juice Cream

\
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Ink Removing Cream
Deodorant Cream

British Patent 425,059
Powder Cream Base
Ruggles’ Cream

Skin Oil with [socholesterin
Skin Oil with Lanolin

Skin Oil with Wool Wax

Skin Oil with Cetyl Alcohol
Skin Oil with Triethanolamine

Oleate

\
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Non-Irritating Skin Ol
Lecithin Skin Ol

Skin Qil *Huile
Ambrosiaque”

Skin Oil with Wool Fat
Alcohols Parachol

| skin Cleansing Oi
Skin Nourishing Ol
Skin “Stimulating” Qils
Astringent Skin Ol

Witch Hazel Skin Ol

L

www.entrepreneurindid.co |

{npcs


http://www.entrepreneurindia.co/

Massage Ol

Muscle Ol

Sport Oil (for Swimmers)
Cholesterin Qill
Cholesterin-Lecithin Oil
Face Lotions

For Dry Skin : No. 6

Face Lotion (For Dry Skin)
Face Lotion (For Oily Skin)
Acne Face Lotion

Face Water

\
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Prophylactic Face Waters
Kummerfeld's (Face) Water
Sulphur, Colloidal or Finely
Sulphur Face Water

Skin Lotion

Modern Glycerin-Sulphur
Lotion

Glycerin and Cucumber
Lotion

Cucumber and Egg Lotion

Face Water, Acid

\
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Face Water, Astringent

Skin Hardener

Strong Astringent Lotion

Face Water with Witch

Hazel

Modern Neutral Face Water

Face Water for Mottled Skin or Freckles
Freckle Lotion

Skin Cleansing Lotion

British Patent 423,426

Liquid Deep Pore Cleanser

L
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Face Pack

Hand Lotion Formula No. 1
Low Cost Aimond Lofion
Rose Lotion

Lemon Lotion

Milky Lotion with Pectin
Base Emulsion

Bathing Milk

Benzoin Milk

Glycerin Toilette Water
Dusty Odor Face Lotions (vi)

Eau de Quinine
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Eau de Cologne (50%)
Chypre Head Lotion
Alcoholic Sulphur Hair
Lotion

Preparation for Head
Massage

Scalp Stimulant

Hair Wave Concenftrate
Hair Setting Concentrate
Liquid Hair Fixative
Brilliantine

Non-Greasy Brilliantine
w
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Hair Fixative Cream

Hair Fixative Perfumes

Hair Ol

Soapless Shampoo
Soapless Shampoo Powder
“Oil-Hair Wash”

Egg Shampoo

Shampoo Powder

Liquid Hair Shampoo

Hair Wash

Hair Washing Soaps

\
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Dandruff Remover
Dandruff Lotion

Henna, White

Birch Water

Florida Water

Hungary Water

Eau de Lubin

Aqua Mellis

Eau de Lavende, Ambrée

Eau de Cologne

Ambre Enu de Cologne

L
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Chypre Eau de Cologne

Eau de Cologne “Russe”

Eau de Cologne for the Bath
lce — Bay Rum

Eau de Lavende

Perfumes for Shaving Creams
Eau de Cologne Perfume
Bitter Almond Perfume

Fancy Perfume

Almond Perfume

Lavender Perfume

L
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Rose Perfume

Violet Perfume

Extract, Rose

Lilac Perfume

Perfume for Cholesterin
Creams

Perfume Bases
Lily-of-the-Valley Flower
Ol

Lilac Flower QOil

Perfume Qil, Type “Tosca”

L
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Perfume QOil, Type “Quelques
Fleurs” Tart ("Herb")

Type

Perfume QOil, Type “Quelques
Fleurs” For Fine Soaps

(Soft Type)

Perfume Oils *'Chypre
Extract’’ Cuticle Remover
Cuticle Softener

Nail Polish

Nail Polish Powder

Removers, Nail Polish

L
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(Vii)

Eyelid Pencils

Brown Eyebrow Pencil
Eyebrow and Eyelash

Softener

Lipsticks (and Eyebrow Pencils)
After Shave Lotions

Shaving Creams, Foaming
Shaving Cream, Foaming
Brushless Shaving Creams

Soapless Shaving Preparations

Shaving Creams, Non-Foaming

i "
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Hydrogen Peroxide
Embalming Fluid—For
Decolorizing Jaundice
Cases

Embalming Fluid

Corpse Wound Filler
Finishing Cream (Corpse)
Animal Embalming Fluid
Air Purifier

Solid, Volatile Preparations to Perfume and Disinfect the Air

Naphthalene PUr€..eeeeeeeeeee... See more
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Tags

Formulas and Production of Cosmetics, Production of Cosmetic, Formulation and Manufacturing

Process of Cosmetics, Cosmetics Manufacturing, Cosmetics Production, Cosmetics Manufacturing
Business Plan, Cosmetics Manufacture, Beauty Products & Cosmetic Manufacturing, Cosmetics
Manufacturing Plant, Cosmetic Manufacturing Industry, How to Start Your Own Cosmetics
Manufacturing Industry, Manufacturing of Cosmetic Products, Cosmetic & Beauty Products
Manufacturing, Personal Care Manufacturing, Pharmaceuticals and Cosmetics Manufacturing,
Cosmetics Industry, Personal Care and Cosmetics Manufacture, Cosmetics Manufacturing
Company, Skin Care Production Process, Drugs Manufacturing, Drugs Production, Drugs and
Pharma Manufacturing, Production of Drugs, Manufacture of Drugs, Pharmaceutical
Manufacturing, Pharmaceutical Industry, Manufacturing of Pharmaceutical Medicine,
Pharmaceutical Manufacturing Business, Pharmaceutical Drug Manufacturing Process,
Manufacturing Process of Pharmaceutical, Pharmaceutical Production Process, Pharmaceutical
Manufacturing and Formulation, How to Start Pharmaceutical Manufacturing Unit?, Cleaner
Production, Industrial Cleaners, Production of Cleaners, Cleaners and Detergents Manufacturing,
Production of Household Cleaners, Household Cleaning Products Manufacturing Industry,
Household and Personal Care Product Production, Cleaners Making Business, Household Cleaning

and Personal Care Products Manufacturing Unit, How Soap is Made?
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Soaps & Detergents Manufacturing, Soap Making Process, Soap Manufacturing Process,
Manufacturing of Soaps, Process of Making Soap, Soap and Detergent Manufacture, Soap and
Detergents Manufacturing Industry, Production of Soap, Soap Manufacturing Industry, How to
Start Soap Making Business, Start a Soap Production Business, Soap Manufacture Business Plan,
Soap Making Plant, Soap Manufacturing Business, How to Start a Detergent Manufacturing
Business? Detergent Powder Manufacturing Business Plan, Detergent Powder Manufacturing, How
to Start Detergent Powder Making Business? Detergent Powder Manufacturing Unit, Detergent
Powder Manufacturing Plant, Starting a Detergent Manufacturing Business, Starting a Laundry
Detergent Production Business, How to Start Your Own Soap/Detergent Making Business, How to
Start a Soap Making Business, How to Make and Start Up Detergents Making Business, How to
Manufacture Detergent Powder, Detergents Formulation, Profitable Business Ideas for Starting
Detergent Business, Cosmetics Manufacturing project ideas, Projects on Small Scale Industries,
Small scale industries projects ideas, Cosmetics Manufacturing Based Small Scale Industries
Projects, Project profile on small scale industries, How to Soap and Detergents Manufacturing
Industry in India, Cosmetics Manufacturing Projects, New project profile on Soap and Detergents

Manufacturing industries, Project Report on Drugs Manufacturing Industry,
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Detailed Project Report on Cosmetics Manufacturing, Project Report on Soap and
Detergents Manufacturing, Pre-Investment Feasibility Study on Soap and Detergents
Manufacturing, Techno-Economic feasibility study on Cosmetics Manufacturing,
Feasibility report on Soap and Detergents Manufacturing, Free Project Profile on
Cleaning Products Manufacturing, Project profile on Drugs Manufacturing, Download
free project profile on Cosmetics Manufacturing, Industrial Project Report, Startup

Project for Cleaning Products Manufacturing Business

i
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See more

https://goo.gl/fHDPZo

hitps://g00.al/MsYTHD

https://go00.al/6DTSaN

https://goo.gl/Twcchbm
Nttps://goo.gl/ZBrlz]

https://go00.al/wXyaQo
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f‘f Niir Project Consultancy Services

Take a look at

on #Street View

p-*:;,r hitps://goo0.gl/VstWkd
-'-f__l =

Il'-.I.I.!.- .

s Locate us on

https://goo.gl/maps/BKkUtq9gevT2

Google Maps
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()
Our inexhaustible Client list includes public-sector
companies, Corporate Houses, Government undertaking,
individual enirepreneurs, NRI, Foreign investors, non-profit
organizations and educational institutions from all parts of
the World. The list is just a glimpse of our esteemed &
satisfied Clients.

OUR CLIENTS

SN

Click here to take a look

hitps://g00.gl/G3ICjV
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Free Instant Online Project

Identification and Selection Service

Our Team has simplified the process for you by providing a "Free Instant
Online Project Identification & Selection" search facility to identify
projects based on multiple search parameters related to project costs
namely: Plant & Machinery Cost, Total Capital Investment, Cost of the
project, Rate of Return% (ROR) and Break Even Point % (BEP). You can

sort the projects on the basis of mentioned pointers and identify a

suitable project matching your investment requisites...... Read more

www.entreprenevurindia.co
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Download Complete List of Project

Reports:

* Detailed Project Reports

NPCS is manned by engineers, planners, specialists, financial experts,
economic analysts and design specialists with extensive experience in

the related industries.

Our Market Survey cum Detailed Techno Economic Feasibility Report
provides an insight of market in India. The report assesses the market
sizing and growth of the Industry. While expanding a current business or

while venturing into new business, entrepreneurs are often faced with

the dilemma of zeroing in on a suitable product/line.

‘npc§ www.enirepreneurindia.co
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And before diversifying/venturing into any product, they wish to study

the following aspects of the identified product:

e Good Present/Future Demand

e Export-Import Market Potential

e Raw Material & Manpower Availability
e Project Costs and Payback Period

The detailed project report covers all aspect of business, from analyzing
the market, confirming availability of wvarious necessities such as
Manufacturing Plant, Detailed Project Report, Profile, Business Plan,
Industry Trends, Market Research, Survey, Manufacturing Process,

Machinery, Raw Materials, Feasibility Study, Investment Opportunities,

Cost and Revenue, Plant Economics, Production Schedule,

| www.entrepreneurindia.co
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Working Capital Requirement, uses and applications, Plant
Layout, Project Financials, Process Flow Sheet, Cost of Project,
Projected Balance Sheets, Profitability Ratios, Break Even
Analysis. The DPR (Detailed Project Report) is formulated by
highly accomplished and experienced consultants and the
market research and analysis are supported by a panel of experts

and digitalized data bank.

We at NPCS, through our reliable expertise in the project
consultancy and market research field, have demystified the
situation by putting forward the emerging business opportunity

in India along with its business prospects...... Read more

NPCS. | www.enirepreneurindia.co |
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Contact us

NIIR PROJECT CONSULTANCY SERVICES

106-E, Kamla Nagar, Opp. Spark Mall,

New Delhi-110007, India.

Email: npcs.eiwgmail.com , info@entrepreneurindia.co
Tel: +91-11-23843955, 23845654, 23845886, 8800733955
Mobile: +91-9811043595

Fax: +91-11-23845886

Website : www.entrepreneurindia.co , www.niir.org

Take a look at NIIR PROJECT CONSULTANCY SERVICES on #StreetView

https://goo.gl/VstWkd
B
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Who are we?

fZn

O

O

One of the leading reliable names in industrial world for providing

the most comprehensive technical consulting services

We adopt a systematic approach to provide the strong fundamental

support needed for the effective delivery of services to our Clients’
in India & abroad
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We at NPCS want to grow with you by providing solutions scale

to suit your new operations and help you reduce risk and give a

high return on application investments. We have successfully
achieved top-notch quality standards with a high level of
customer appreciation resulting in long lasting relation and
large amount of referral work through technological
breakthrough and innovative concepts. A large number of our
Indian, QOverseas and NRI Clients have appreciated our
expertise for excellence which speaks volumes about our

commitment and dedication to every client's success.

I;I | | &
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Fj
We bring deep, functional expertise, but are known for our

holistic perspective: we capture value across boundaries and
between the silos of any organization. We have proven a
multiplier effect from optimizing the sum of the parts, not just
the individual pieces. We actively encourage a culture of

innovation, which facilitates the development of new

-

technologies and ensures a high quality product.
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What do we offer?

5]

Project Identification

Detailed Project Reports/Pre-feasibility Reports
Market Research Reports

Business Plan

Technology Books and Directory

Industry Trend

Databases on CD-ROM

Laboratory Testing Services

Turnkey Project Consultancy/Solutions

O O O O O O O O O 0O

Entrepreneur India (An Industrial Monthly Journal)
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How are we different ?

W
O  We have two decades long experience in project consultancy and
market research field
O  We empower our customers with the prerequisite know-how to take
sound business decisions
Yo  We help catalyze business growth by providing distinctive and
] profound market analysis
1 O  We serve a wide array of customers , from individual entrepreneurs
to Corporations and Foreign Investors
O  We use authentic & reliable sources to ensure business precision
T |
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Our Approach

KA
\ '_1 -ll Requirement collection J
# "'I Thorough analysis of the project _}
o~
il Economic feasibility study of the
e, Project
e - Market potential survey/research T
. .' |
.:II [ e

Report Compilation T
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Contact us
NIIR PROJECT CONSULTANCY SERVICES

106-E, Kamla Nagar, Opp. Spark Mall,
New Delhi-110007, India.

Email: npcs.eiwgmail.com , info@entrepreneurindia.co
Tel: +91-11-23843955, 23845654, 23845886, 8800733955
Mobile: +91-9811043595

Fax: +91-11-23845886

Website : www.entrepreneurindia.co , www.niir.org

Take a look at NIIR PROJECT CONSULTANCY SERVICES on #StreetView

https://goo.gl/VstWkd
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Follow us

o

>https:/ /www.linkedin.com/company/niir-project-
consultancy-services

You] > https://www.youtube.com/user/NIIRproject
-
L

e ol |

8 + >https://plus.google.com/+EntrepreneurIndiaNewDelhi

>https://twitter.com/npcs in
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J'ﬁ- % For more information, visit us at:
! : WWwWw.hiir.org
www.enireprenevurindia.co
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